LA BREA INDUSTRIAL DEVELOPMENT
COMPANY LIMITED

Donation and Sponsorship Guidelines

LABIDCO is dedicated to being a responsible and ethical corporate citizen. As part of our
Corporate, Social, Responsibility (CSR) Policy, LABIDCO provides grants or contributions to
legally registered, non-governmental organisations (NGOs) and community-based

organisations (CBOs) that request support for an activity or project.

Eligibility Criteria
To be considered for support, applicants must meet the following criteria:

- Be alegally registered NGO or CBO.
- Submit an official letter of request or proposal detailing the initiative, including an itemized

budget, to info.labidco@ngc.co.tt

- Clearly state the requested or desired contribution.
- Provide official banking information, including an account in the name of the organization.

- Specify the target audience and expected impact of the initiative.

Note: Priority will be given to initiatives that directly benefit residents of LABIDCO'’s fence line

community, La Brea.

Application Process

Interested organizations should submit their applications via email to info.labidco@ngc.co.tt ,

including all required documentation. Applications will be reviewed on a case-by-case basis,

with preference given to initiatives that align with LABIDCQO’s CSR objectives and focus areas.

CSR Policy Limitations/Restrictions:
LABIDCO will not support any of the following:

- Private commercial ventures.

- Political parties and their affiliates.

- Religious activities aimed at advancing specific religious doctrines (except in cases where
the beneficiary is secular, participation is unrestricted, and the event is open to the public).

- Private foundations, family foundations, and fraternal organizations.
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- Beauty pageants.

- Trade unions

- Requests submitted after an event has occurred.

- Activities that promote gambling, alcohol, tobacco, or pornography.

- Initiatives that perpetuate negative advertising images.

- Activities or organizations that are harmful to humans, animals, or the environment.

- Entities that provide or promote financial or other related services indirectly or directly.



